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Chuck Lorre’s vanity cards are analyzed as a specific personal blog. Recordkeeping as a diary or journal 
assimilated by the Internet culture takes a new form and new meaning now. The entries in a blog are created 
for the public, in contrast to the traditional “paper” diary. Lorre, “journaling” the vanity cards, posts them on 
the “platform” of his products, which can be watched on TV or downloaded from the network. This increases 
his potential “subscribers” enormously. For his self-expression the author synthesizes the facilities and means 
of television and the Internet. 
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INTRODUCTION 

Studying the phenomenon of synthesis in culture we turn to its various 
manifestations. Traditionally, we are thinking about art synthesis: the synthesis of kinds of 
art or styles, the synthesis of art and science or technology, etc [1, 2]. We refer to the 
synthetic arts – theatre and cinema. But the synthesis in culture occurs in other spheres 
too. Moreover, in the basis of many modern cultural phenomena we find synthetic 
principles, for example, in television or the Internet. And we also can speak about the 
combination of means and facilities of these media. The aim of this work is to analyze the 
vanity cards of Chuck Lorre as a specific personal blog which entries are placed in TV 
production. 

 
1. TELEVISION AND THE INTERNET – MEANS FOR SELF-EXPRESSION: 
SIMILARITIES AND DIFFERENCES 

The Internet becomes more accessible. The number of devices you can use to go 
online increases: traditional personal computers, laptops, to which recently were added 
netbooks and tablets, mobile phones. Most of the users have their own websites – personal 
pages, accounts in social networks and blogs, etc. 

Means which are available on the Internet give everyone the opportunity to express 
oneself. Recordkeeping as a diary or journal takes a new form and new meaning now. Due 
to such resources as social networks and blogs we can deliver our thoughts, expressed by 
words, audio or visual material, to those who are our “subscribers” or are “following us”. 
You can talk about the fact that many of our ideas and images are rated by us as 
“postable” or not. 

An important characteristic of the Internet culture is the opportunity to stay 
anonymous. Real people “hide” themselves behind nicknames, obtaining more freedom, 
and often being less responsible, because “in the anonymized Internet space responsibility 
primarily has an inner form of self-control due to the lack of specific reference of the 
virtual personality to the real one” [3, p. 28]. 
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Despite of the fact that “the Internet is a medium that is unparalleled in its reach... 
never before have average people like you or me been able to reach a global audience with 
so little trouble” [4], there is however a mass media, covering larger audience – television. 
TV sets have become commonplace everywhere – in homes, offices, public places, etc. 
And if in the past TV, being the telecommunication medium, primarily informed people 
about important events, now, perhaps, it has become a way of entertainment rather than 
communication. 

Only a few have the possibility to express themselves through television. To afford 
this you have to be directly related to the TV industry. And in any case the self-expression 
there will be within the professional activity: the actor’s performance, the scriptwriter’s 
scenario, the cameraman work, etc. 

It is extremely difficult to stay anonymous in the industry where the freedom is 
limited at least because of the censorship. And traditionally people come on television not 
to conceal their identity. 

Thus, we can see that these two mass media have common features as well as 
differences. 

There is one more aspect that should be mentioned within this work. Two influential 
media for sure do have interrelations and affect each other: we can speak about such 
examples as on-line television broadcasts or the storage of TV products for further 
downloading from the file sharing services. 

Let’s return to the idea that the television does not only inform now but mostly 
entertains. Perhaps the most popular forms of entertainment here are various shows and 
sitcoms. The main tasks of each TV show are to attract the viewers for a long period and 
to keep their interest to the product from release to release, episode by episode. The aim is 
not always clear to consumers: usually this is the necessity to recoup the costs of 
advertisers at whose expense this TV production was created. 

So, it happens that this affection of the audience to TV shows, especially sitcoms, can 
be used for the completely personal purposes – for example to tell people what a 
scriptwriter was thinking about while working on the episode. 

 
2. CHUCK LORRE’S VANITY CARDS – THE BLOG ON TV 

Chuck Lorre is an American television writer, director, producer and composer. He 
has created many popular and successful sitcoms including Grace Under Fire, Two and a 
Half Men, The Big Bang Theory, etc. 

As in many other movies or serials in his production we meet so called vanity cards. 
Traditionally a vanity card (or production card, or vanity plate, or production logo) is “a 
logo used by movie studios and television production companies to brand what they 
produce. Production logos are usually seen at the beginning of a theatrical movie or video 
game (an "opening logo"), or at the end of a television program or TV movie (a "closing 
logo")” [5]. Well known are such production logos as the 20th Century Fox's monument 
and searchlights, or Columbia Pictures's lady with a torch. 

In the case of Chuck Lorre’s vanity cards we speak about the closing logo. The 
author uses his production cards (that appear at the end of each series) to post an essay or 
observation in small type which changes each week and requires pausing with a recording 
device to read. 
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These texts – in which Lorre reflects on life, modern culture, jokes and sometimes 

talks to the audience – can be small (fig. 1) like #195 (first aired 12 November 2007, The 
Big Bang Theory, season 1, episode 8) or long and unrestricted (fig. 2) like #182 (first 
aired 24 September 2007, The Big Bang Theory, season 1, episode 1). 

 
 

 
Fig. 1.      Fig. 2 

Chuck Lorre’s vanity card #195 [6].  Chuck Lorre’s vanity card #182 [7]. 
 
 

So Chuck Lorre uses his production cards exactly the same way as the Internet user – 
his or her blog: “short for Web log, a blog is a Web page that serves as a publicly 
accessible personal journal for an individual. Typically updated daily, blogs often reflect 
the personality of the author» [8]. The author creates his cards in order to share with the 
viewers (that here become readers) his thoughts, expressed in different forms, that is 
consistent with the concept of blog, which is defined as «a place to express yourself to the 
world. A place to share your thoughts and your passions” [4]. 



Kokorina E. G. 
 

 92 

The main difference between a blog and a traditional “paper” dairy is that the author 
usually writes the first one for him- or herself and doesn’t want anyone to read the notes. 
The entries in a blog initially are created for the public. And if bloggers in the Internet 
“have the opportunity of reaching hundreds or even thousands of people each and every 
day” [4], then imagine how many people can read the cards of Chuck Lorry. 

As well as in a blog in the Internet, the author here in addition to the cards with texts 
places the cards with pictures – they are usually photos that also illustrate his thoughts and 
mood (fig. 3) as #347 (first aired 19 May 2011, The Big Bang Theory, season 4, 
episode 24). 

 

 
Fig. 3 

Chuck Lorre’s vanity card #347 [9]. 
 

There is one more reason why we can refer these texts to the dairy or blog entries: 
they are usually created very fast. The author says: “Sometimes they’re written on the bus 
to school… That’s part of what gets me into trouble. If I had a little more time to think, I 
may not have written a few” [10]. 

There are more than 400 vanity cards aired in Mom, The Big Bang Theory, Two and a 
Half Men, Mike & Molly, Dharma & Greg, Cybill, and Grace Under Fire. All these cards 
are published on http://www.chucklorre.com/ (Chuck Lorre Productions, The Official 
Vanity Card Archives) [11]. 

Some of them were numbered “41/2”, “333(c)” or “111*”, where “(c)” is an 
abbreviation for “censored”, “*” means that “this is the official "I have nothing worth 
writing about" vanity card” (fig. 4, fig. 5). 
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Fig. 4      Fig. 5 

Chuck Lorre’s vanity card #223 [12].  Chuck Lorre’s vanity card #111 [13]. 
 

 
 
 
And “a half” in “41/2” shows us that it is an addition to the previous one, both started 

with the words “I believe that” (fig. 6). The card #41/2 is a kind of game with the audience. 
It contains the phrase “I believe that all work and no play makes Chuck a dull boy” 
repeated nine times and interrupted for sudden “I believe that if you've read this far in my 
vanity plate you are an extraordinary person infused with great love and compassion” [15] 
and then five times about “dull boy” again (fig. 7). 
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Fig. 6.      Fig. 7. 
Chuck Lorre’s vanity card #4 [14].  Chuck Lorre’s vanity card #41/2 [15]. 

 
 
 

In the texts we can find a lot of reflections worthy the ancient philosophers. For 
example, in #184 (first aired 01 October 2007, The Big Bang Theory, season 1, episode 2) 
Chuck Lorre advises not to forget that we are “the product of a culture that went stark 
raving mad about ten thousand years ago” [16]. So we should adjust our thinking 
accordingly. 

Also he dialogues with a notable American figure in Tibetan Buddhism Pema 
Chödrön who says “We are one blink of an eye away from being fully awake”. Chuck 
Lorre replies “Blink already, dammit!” [17] (#294, first aired 30 September 2010, The Big 
Bang Theory, season 4, episode 2). 

There is a philosophical poem As I Get Older (fig. 5) in #319 (first aired 09 
December 2010, The Big Bang Theory, season 4, episode 11): “As I get older, / I see more 
clearly, / but not with my eyes. / I hear more sharply, / but not with my ears. / I smell more 
ripely, / but not with my nose...” [18]. Despite of the simple form we can compare the 
meaning of its content with the sonnets by William Shakespeare and the Rubaiyat of Omar 
Khayyám. 
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Fig. 8. 

Chuck Lorre’s vanity card #319 [19]. 
 

Reflecting on the situation with the F-word, Chuck Lorre says in #322 (first aired 03 
January 2011, Mike & Molly, season 1, episode 13): “I believe that words by themselves 
are actually quite impotent. They hardly rise above being noise. Ideas, however, the 
clever, inane and/or insidious grouping together of words, are dangerous. If history proves 
anything, the wrong idea at the right time can do unbelievable damage. Bad ideas are what 
the culture should fear and guard against” [20]. 

He believes that “consciousness creates the illusion of individuation, the false feeling 
of being separate… This explains the paradox of our culture, which celebrates the ego 
while simultaneously promoting its evisceration with drugs and alcohol. It also clarifies 
our deep-seated fear of monolithic, one-minded systems like communism, religious 
fundamentalism, zombies and invaders from Mars” [21] (#334, first aired 28 February 
2011 Mike & Molly, season 1, episode 18). These statements reveal his quick wit and 
tongue as well as sense of humor. 

Reading further we can find many other wise or funny statements in the same spirit. 
In conclusion I would like to turn back to the anniversary vanity card #200 (fig. 9) (first 
aired 31 March 2008, The Big Bang Theory, season 1, episode 11), where Chuck Lorre’s 
self-irony with the bitter taste displays: “Two hundred vanity cards. I have now amassed a 
body of work that can safely be called "pointlessly unique." In the history of literary 
efforts, there has never been a literary effort quite like this one… Two hundred cards! 
Boy, oh boy, that is really something... Oh God, I'm so lonely” [22]. 
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Fig. 9. 

Chuck Lorre’s vanity card #200 [23]. 
 

These vanity cards gained great popularity. As Shawna Malcom says, “they’ve 
attracted enough of a cult” [10]. They have their own Facebook group called “I watch 
Chuck Lorre’s programs just for his vanity cards”. 
CONCLUSIONS 

Chuck Lorre’s vanity cards show us the interaction and mutual influence of two 
spheres of contemporary culture. The Internet culture assimilated the usual form of 
keeping a diary, radically changing the focus and orientation of these records. A blogger 
blogs to be read. Lorre, “journaling” the vanity cards, posts them on the “platform” of his 
sitcoms, that can be watched on TV or downloaded from the network. This increases his 
potential “subscribers” enormously. However, the author does not impose his blog to the 
audience. He reserves the right for the “followers” – to read or not to read – as the texts 
appear only for a few seconds. Thus, Chuck Lorre synthesizes in his texts traditions, 
means, possibilities, and facilities of the Internet and TV culture. 
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